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1. PHASE ZERO: THE DOCUMENTATION FORTRESS

Never call a corporation without your "War Folder"” open. If you don't have the facts ready,
the representative will use your confusion to deny your claim.

e The Receipt Rule: Locate your original digital or physical receipt. If you lost it, find the
transaction in your bank statement and screenshot it.

e Physical Evidence: If an item is broken or "not as described," take 5+ high-resolution
photos and a video showing the defect.

e The Warranty Grab: Download the PDF of the manufacturer’s warranty. Highlight the
sections regarding "Defects in Materials or Workmanship."

e Shipping Proof: Keep your tracking number and the delivery confirmation timestamp. If
the box was damaged on arrival, take a photo of the box before opening it.

2. THE PSYCHOLOGY OF THE GATEKEEPER

Corporations view customer service as a "Cost Center."

e Aversion Therapy: They make the process so painful that you associate seeking a
refund with mental exhaustion.
e The Sunk Cost Trap: They keep you on hold for 40+ minutes knowing that once you've



waited that long, you're less likely to hang up and more likely to accept a "partial credit."

3. THE INFRASTRUCTURE OF "SLUDGE"

"Sludge" is the intentional use of friction to prevent you from exercising your rights.

Al Dead-Ends: Chatbots are programmed to loop you through FAQs.
The Forced Disconnect: Systems are often set to "drop" calls if they exceed a certain
duration to keep their metrics looking good.

e Dark Patterns: Hidden "Cancel" buttons or requiring a physical letter to cancel a digital
service.

4. THE PRE-STRIKE AUDIT: FINAL CASE BUILDING

Before the first "Hello," ensure you have:
e The Contact Log: A blank spreadsheet: Date | Time | Agent Name | ID Number |
Reference # | Summary.
e The Policy Capture: Use the "Wayback Machine" to capture the refund policy as it
existed on the day of purchase.

5. THE TACTICAL ENGAGEMENT: SCRIPTS & BYPASSES

Bypassing the Bot

e The "Gibberish" Method: Type "00000" or random characters to force a human
hand-off.
e The Legal Trigger: Type "Regulatory Complaint” or “Terms of Service Violation."

The Phone Script

"My name is [Name], and | am recording this call for my legal records. | have my
receipts, order # [Number], and photos of the defect ready to email to you. | am
exercising my right to a refund. If you cannot process this, transfer me to your
Executive Resolutions team immediately."

6. DIGITAL & SOCIAL WARFARE

e Executive Carpeting: Email the COO or VP of Customer Experience. These emails are
handled by high-level "Executive Office" teams.

e Public Shaming: Post on X (Twitter) or Reddit tagging the official handle. Visibility forces
companies to move faster to protect their brand.

7. THE FINANCIAL HAMMER

e The Fair Credit Billing Act (FCBA): You have 60 days to dispute a charge for "Goods
not as described."
e Chargebacks: This pulls the money back from the merchant and charges them a penalty



fee.

8. REGULATORY ARSENAL

e State Attorney General (AG): A letter from an AG's office to a corporation's legal
department usually gets a response within 48 hours.
e CFPB: Use this for any dispute involving a bank, credit card, or loan.

9. THE LEGAL NUCLEAR OPTION: SMALL CLAIMS

e No Lawyers Allowed: In many states, companies must send an employee, not an
attorney.

e The Settlement: Once served, companies usually settle to avoid the cost of travel and
representation.

10. APPENDIX: THE GRIEVANCE-IT TEMPLATES

Template A: Formal Demand Letter
RE: FORMAL DEMAND FOR RESOLUTION - FINAL NOTICE

To [Company Name] Legal Dept:

| am writing to formally demand a refund of $[Amount] for [Order #]. | have all documentation,
including receipts and photos of the defect. | have attempted resolution [X] times. Failure to
resolve this within 14 days will result in a complaint to the [Your State] Attorney General and
the filing of a suit in Small Claims Court.

Template B: Notice of Intent to Sue
SUPERIOR COURT OF [COUNTY], STATE OF [STATE]

Plaintiff: [Your Name] | Defendant: [Company Name]

Notice: This document serves as notice that a claim is being prepared regarding the
Defendant's breach of contract. All evidence of deliberate obstruction and "sludge" tactics
will be presented to the judge.
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